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A million ideas just 
waiting for a home 13th

YEAR

The event’s focus is on new season and 
renewal themes and features swimming 
pools, spas, the outdoors and related 
products and services, garden design and 
fencing ideas, pergolas, paving and 
barbecues, indoor and outdoor furniture, 
interior design advice, furnishings, window 
treatments, lighting, floors, bedrooms, 
kitchens, bathrooms, laundries, electrical 
appliances, air conditioning, security and 
sustainable living products and ideas.

Exhibitors also benefit from the opportunity of 
being introduced to a new audience of 
builders, developers, designers, architects 
and trades people during HIA Homes Week. 

Paula Zaza 
Home Show Manager
T: (08) 9476 9421 F: (08) 9476 9466
E: homesp@exibit.info

Size
Single

Frontage
Double

Frontage
Triple 

Frontage
Island

3m x 3m $2,480 $2,970 $3,470 $3,590

6m x 3m $4,620 $5,540 $6,470 $6,700

6m x 6m $8,620 $10,340 $12,070 $12,500

Rate Card

PERTH CONVENTION EXHIBITION CENTRE

JANUARY
FEBRUARY
MARCH
APRIL
MAY
JUNE
JULY
AUGUST
SEPTEMBER
OCTOBER
NOVEMBER
DECEMBER

2008  24 - 26 October
2009  23 - 25 October
2010  22 - 24 October



Don t just be there...be fantastic!
Once you’ve made the decision to 
exhibit it makes sense to go that extra 
yard to ensure it really delivers for you. 
Create a dynamic display, train your 
people thoroughly and look like you 
really want to be there. Offer a 
consumer incentive for the duration of 
the event and then tell everyone.

Tell them where you are

There are a number of very effective 
ways to spread your message. Start 
with an advertisement in one of our 
glossy event guides handed to every 
visitor, participate in the door prize 

competition, insert a flyer in to the 
event show bag, or sponsor it.

Find out from your event manager how 
you can get the most out of exhibitions. 

Booking procedure

A floor space position can only be 
protected once a signed Exhibitor 
Agreement has been been received at 
Exibit. To avoid disappointment sign 
and return the Agreement as soon as 
practical.

Payment scheme

After payment of an initial minimum 
deposit of 25% the investment balance 

can be paid as equal monthly 
instalments over the remaining months 
leading up to the event. Commit well in 
advance to maximise cash flow 
benefits. Credit cards are welcome and 
direct debit facilities can be 
accommodated.

Stand specifications
Stand packages include walls, carpet, 
fascia board with name plus power and 
spotlights for every nine square metres. 
Custom designed stands are available.

General Information

www.exibit.info




